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1. Lin, T. C., & Chiang, Y. H. (2019). Bridging social capital matters to
Social TV viewing: Investigating impact of social constructs on program
loyalty. Telematics and Informatics. (Accepted). (SSCI)

2. Lin, T. C., Kononova, A., & Chiang, Y. H. (2019). Media Multitasking
among American and Taiwanese Users. Journal of Computer Information
Systems. (Accepted). (SSCI)

3. Lin, T. C.,, & Chiang, Y. H. (2017). Investigating predictors of
smartphone dependency symptoms and effects on academic performance,
improper phone use and perceived sociability. International Journal of
Mobile Communications, 15(6), 655-676. (SSCI)

4. Lin, T. C, & Chiang, Y. H. (2017). Dual screening: Examining social
predictors and impact on online and offline political participation among
Taiwanese Internet users. Journal of Broadcasting & Electronic Media,
61(2), 240-263. (SSCI)

5. Kononova, A., & Chiang, Y. H. (2015). Why do we multitask with
media? Predictors of media multitasking among Internet users in the
United States and Taiwan. Computers in Human Behavior, 50, 31-41.

(SSCI)

6. Chiang, Y. H., & Jane, W. J. (2014). A cross-category analysis of the
network effects on website usage. International journal of Electronic
Commerce Studies, 6(2), 331-342.

7. Alhabash, S., Chiang, Y. H., & Huang, K. (2014). MAM & U&G in
Taiwan: Differences in the uses and gratifications of Facebook as a
function of motivational reactivity. Computers in Human Behavior, 35,
423-430. (SSCI)

8. Chiang, Y. H., & Jane, W. J. (2013). The effects of outcome uncertainties,
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patriotism, and Asian regionalism in the World Baseball Classic. Journal

of Media Economics, 26, 148-161. (SSCI)

Alhabash, S., Park, H., Kononova A., Chiang, Y. H., & Wise, K. (2012).

Exploring the motivations of Facebook use in Taiwan. Cyberpsychology

Behavior and Social Networking, 15(6), 304-311. (SSCI)

Hsu, P. F., Chiang, Y. H., & Kuo, M. H. (2011). Accurately forecasting

growth trends of user-generated media in Taiwan using grey theory.

International Journal of Digital Content Technology and its Applications,
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Lin, T. C., & Chiang, Y .H. (2019, May). How do Social TV
engagement dimensions influence viewers’ program commitment
and loyalty?. The annual conference of the International
Communication Association (ICA), Washington DC, USA.
Huang, X., Wang, K. L., & Chiang, Y. H. (2018, Jun). The
application of social media data tool in analyzing the pages for
HBL-amateur players on Facebook . 2018 International
Conference for the 7th East Asian Alliance of Sport Pedagogy and
Adventure Physical Education, Taoyuan, Taiwan.

Lin, T. C., & Chiang, Y. H. (2018, May). The mediating effect of
perceived trust on privacy concern and intention to use app-based
location-based mobile advertising: Evidence from Taiwan. The
annual conference of the International Communication
Association (ICA), Prague, Czech Republic.

Lin, T. C. & Chiang, Y. H. (2017, May). Why do we use second
screen devices? Predictors of dual screening and effects on online
and offline political participation among Taiwanese Internet users.
The annual conference of the International Communication
Association (ICA), San Diego, USA.

Lin, T. C., Yeo, T. H., & Chiang, Y. H. (2016, Jul). Understanding
active second screen users’ motivations, user patterns and
engagement. The annual conference of the International
Association of Media and Communication Research (IAMCR),
Leicester, UK.

Lin, T. C., Chiang, Y. H., Bautista, J. R., & Teo, W. (2016, Jun).
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Understanding multiscreen video consumption: Examining
viewers' media multitasking motivations, polychronic tendency
and media repertoire. 2016 International Telecommunication
Society (ITS) Biennial Conference, Taipei, Taiwan.

Lin, T. C., Kononova, A., & Chiang, Y. H. (2016, Jun). Exploring
the relationships of media multitasking on screen device addiction
among Internet users in the United States and Taiwan. The annual
conference of the International Communication Association
(ICA), Fukuoka, Japan.

Lin, T. C., Chiang, Y. H., Liew, K. K., Theng, Y. L., Bautista,
J.R., & Teo, W. (2016, Apr). How sociability and social presence
influence viewers’ bridging social capital and program loyalty.
2016 Broadcast & Education Association (BEA), Las Vegas,
USA. [Top Faculty Paper, Research Division]

Liang, Z., Lin, T. C., & Chiang, Y. H. (2015, Jul). Sociability,
social presence and media engagement: Examining Weibo user
behavior for TV viewing in China. The annual conference of the
International Association of Media and Communication Research
(IAMCR), Montreal, Canada.

Lin, T. C., Chiang, Y. H., & Bautista, J. R. (2014, Jul). A model of
mobile dependency: Exploring relationships between
psychological attributes, mobile phone activities, dependency
symptoms and usage. The annual conference of the International
Association of Intercultural Communication Studies (IAICS),
Providence, USA.

Chiang, Y. H., & Kang, L. P. (2013, Nov). Media engagement and
time spent viewing online videos. International Communication
Association (ICA) Regional Conference: Communication and
Social Transformation, Shanghai, China. [Top Faculty Paper]
Chiang, Y. H., & Lin, T. C. (2013, Aug). Impact of various online
media on television audience ratings of idol dramas. ITS 6th
Africa-Asia-Australia Regional Conference, Perth, Australia.

Lin, T. C., Chiang, Y. H., & Jiang, C. (2013, Jun). Examining
mobile dependency and sociability among young users in
Singapore. The annual conference of the International Association
for Media and Communication Research (IAMCR), Dublin,
Ireland.

Chiang, Y. H., & Lin T. C. (2013, Mar). How online video
viewing engages youth audiences?. Youth 2.0: Connecting,
Sharing and Empowering? Affordances, Uses and Risks of Social
Media, Antwerp, Belgium.

Huang, K., Kononova, A., Chiang, Y. H., & Alhabash, S. (2012,
Aug). Psychological individual differences and the U&G of
Facebook: The relationship between personality traits and
motivational reactivity and the motivations and intensity to use
Facebook in Taiwan. The annual conference of the Association for
Education in Journalism and Mass Communication (AEJMC),
Chicago, USA.




16. Alhabash, S. E., Huang, K., Yang, J., & Chiang, Y. H. (2012,
May). Narcissism, internet uses, and addiction in Taiwan. The
annual conference of the International Communication
Association (ICA), Phoenix, USA.

17. Wise, K., Erdelez, S., & Chiang, Y. H. (2012, May). Development
of a scale to measure individual differences in opportunistic
discovery of information. The annual conference of the
International Communication Association (ICA), Phoenix, USA.

18. Alhabash, S., Park, H., Kononova, A., Chiang, Y. H., & Wise, K.
(2011, Aug). Exploring the motivations of online social network
use in Taiwan. The annual conference of the Association for
Education in Journalism and Mass Communication (AEJMC), St.
Louis, USA.

19. Liu, D. R., Chiang, Y. H., & Tsai, N. C. (2011, Aug). New TV
resistance: Barriers to implementation of IPTV in the living room.
The annual conference of the Association for Education in
Journalism and Mass Communication (AEJMC), St. Louis, USA.
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